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RSS: Real Marketing Value with Really Simple Syndication
Syndication is all about mass exposure. Really Simple Syndication - RSS - is indeed a simple, cost-effective marketing tool for sharing all that’s new at your business. Forrester Research notes that RSS is one of few web 2.0 technologies in a growth phase, while Jupiter Research finds nearly half of all Internet marketers now use RSS. Its greatness lies in allowing people interested in you to be automatically updated when you have information to share.     

Here’s how you can benefit from the real-time reach of RSS:

A Direct Focus:  
By making RSS “feeds” – updates on your new content – available to web users on your home page or blog, you communicate directly and regularly with your customers and prospects. Once they subscribe to your feed with any easy-to-use feed reader, they are immediately alerted each time you make new information available.   

In Touch, Often:
Whether you update your home page weekly or daily, or your blog several times a day, readers of your feed will constantly be aware of your business’ activity. They may follow you to stay on top of your business’ new product developments, personnel changes, general company or financial news, or also any advice, analysis or opinion you may give on the industry. Many web users use RSS to subscribe to podcasts and press releases. 
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Easy Does It: 
The efficiency of RSS  means that your information is on-demand all the time to your subscribers. They won’t have to bookmark your page, manually revisit it, or be required to perform web searches on your business. In practical terms, RSS feeds are like a customized web page that features headlines about sought-after content, along with a synopsis of the content and a link to view the original web source – which would take them directly to your site. 

Multiplied Brand Exposure:

While your new messages are automatically delivered to your target market, the feed subscribers themselves can also promote your brand via their own articles or blog posts on the information that’s been fed to them. Search “spiders” can also recognize your syndicated content to bring it back to search engine users looking for relevant information. Your brand will also be  built because your feed items can be configured to display your logo and your contact information in a subscriber’s feed “reader.” 

[image: image2.jpg]



Click here to download this image.
All Who Matter:
Your RSS feed will allow you to stay in front of everyone who matters to your business: end-users of your products or services, distributors, retailers, a national sales force, employees in distant plants or office locations, journalists covering your industry, trade group contacts and more. Announce your feed to each of these key groups.

Remember to Feed Yourself:
Subscribe to RSS feeds to remain informed to the fullest on your industry, including the competition. You can subscribe to industry-specific coverage or columnists, competitors’ web sites, or the feeds of anyone who is influential in your marketplace. For example, by subscribing to a Usenet group, you can set your feed-reader to watch for keywords throughout the various forum topics. You’re then able to contribute your expertise to the dialogue with facts, tips or anecdotes. And if someone is simply seeking the type of service or product you sell, you can promote your brand.

For more information, email walt@waltdenny.com, or call 630-323-0555. 


