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Taking Advantage of an Evolving Media Landscape 

Through New PR Opportunities
The shifting media environment is opening up new public relations avenues to communicate with target audiences in a more direct and personal way than ever before.  Audiences today are changing; they do more than read articles and view stories.  Instead they blog, they comment on and link to information, and they repurpose it through online communities.

According to Pew Research Center, in late 2008 the number of Americans that turn to the web regularly for news increased by 19% from 2006, while most media saw a decline or were flat.  To survive the changing landscape, traditional media is making a move to meet the demands of the new tech-savvy public.  Some are intertwining programs and websites.  Others have sought to create an online presence through blogging and social media outlets, and populating websites with large amounts of content.  Successfully implementing new internet PR opportunities leads to increased exposure and meaningful, trusted dialogues with target audiences while creating enthusiasm around a brand, product or service.

Consider the following techniques when engaging audiences in the dynamic media landscape:

Online Newsrooms


To meet the demands of an evolving media culture, online newsrooms and press centers have become an important avenue in which to communicate your message and provide the media with up to date information.  According to a recent online survey of journalists, 87% said that online newsrooms are important in their search for information.  There are numerous benefits to an online newsroom, from controlling content and enhancing online branding efforts to contributing to successful search engine marketing.  When executed correctly, online newsrooms keep websites fresh and the media informed of the productivity and happenings at an organization.  

To create a successful press center, remember visibility is key.  It is critical to have your online newsroom visible from the main navigation page.  Populate it regularly with meaningful information such as key executive bios, fact sheets, product announcements, awards, press releases and imagery available in resolutions suitable for on- and offline mediums.

Blogs


In 2009, the top 50 news sites saw a 27% increase of unique monthly visitors from the year before, according to an annual report on American journalism.  Media outlets create massive amounts of online content to meet a demand for more interactive user experiences.  For example, the DIY Network has incorporated visitor controlled projects, as seen in the DIY Blog Cabin where visitors vote, watch and participate in the creation of a one of a kind log cabin.  The 2009 DIY Blog Cabin garnered over 3.8 million online votes from choosing the floor plan to selecting which stone veneer to incorporate in its design.


It’s not just established media who are taking to the blogosphere.  With free blog publishing websites, consumers are taking to the web in massive numbers.  They link, comment, share information and repurpose it for their peers.  Blogs are beneficial because specific segments of audiences gather together, making it easier for an organization’s communication on products, services, and innovations to reach them.  Actively engaging popular blogs that cater to a specific interest allows the organization to position themselves as a pioneer in the industry.

Social Networking


In 2008, a greater number of people, including journalists, turned to ‘micro-blogging’ sites to consume news.  According to comScore, from December 2007 to December 2008, Twitter.com’s unique monthly visitors grew to 2 million, more than tenfold.  Members of the media and the public flock to Twitter due to the benefits of one-line descriptions that link to more in-depth articles.  This leads to increased brand exposure for companies correctly utilizing Twitter and the ability to directly communicate with consumers.

Starbucks is a prime example of how the latest PR opportunities can lead to brand-driven online communities.  Starbucks utilizes Twitter to obtain feedback from its consumer base by learning directly what is being said about their product and services.  This information is then integrated into a company blog that features popular suggestions and Starbucks’ follow up.  


Other social media sites such as Facebook and YouTube allow for several new PR opportunities centralized on building relationships with large customer bases around specific brands.  This is done through transparent communication and collaboration.  To effectively utilize these types of social media sites, it is important to remember that your communication needs to be authentic and that listening to your base is crucial when effectively harnessing these platforms.


Standing out from the competition during media’s migration to the web should be done with precision and seamless execution.  An experienced PR firm is equipped to increase an organization’s visibility by taking swift and strategic action in an evolving media sphere.
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In today’s changing landscape, a successful PR strategy capitalizes on internet opportunities to increase brand awareness.
For more information, email walt@waltdenny.com, or call 630-323-0555. Since its founding in 1989, Walt Denny Inc., a full service public relations and advertising agency, has been The Home Products Agency™, working with a national client base and building each organization’s positive brand awareness through bold results and individualized strategies. Client experience includes industry-leading organizations such as Whirlpool, KitchenAid, HomeCrest Cabinetry, Royal Outdoor Products, The Tapco Group, Johnson Hardware, Amerock, a division of Newell-Rubbermaid, Leaders Bank, and Aaron Equipment. 
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