[image: image1.jpg]Tuitter / AsktheBui

Ele Edit View History Bookmarks Tools Help

o B 4y ([ nttpi/twitercom/AsktheBuilder

Hot Political Topics: #loveobama |, Tim O'Relly, Khald, GOP, LA Tines, Daly Show, Phumber

Profile

Find People  Settings Help Sign out

Name AskineBuilder

Location New Hampshire -
UsA

Web http vy 3skihe.

Bio Founder of
AsktheBuilder.com
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“Following

Just installed a sunrise photo | took as my
Twitter design. Updates

7 minutes ago f

Favorites

My interview about Energy Savings on Minnesota Public Radio's Jet
Streaming show starts in 20 minutes.

Wrapping p my newsletter_ Interesting stuffn it about the Great
Depression y

Raling tp the sleevesiand piing o iy tings dicovered af an nlemel
conference a few weeks ago.

Do you want to discover how to save $$5 on your heating bills this winter?
What else do you want to know?

@prroidfoutz Stain Solver wil remove the red color.._and *possidly any
other coloration that may be there to enhance her beauty

Updated my Facebook profile and cut up a monster 30-foot log into 18-inch
links. Chain saws are awesome

Getting ready to donate a day's work to my homeowner's association. Will be
operating a large backhoe all day improving drainage.

Just saved a guy $13K via one of my phone consults. Was he ever happy!
The photos | requested from him showed me the smoking gun
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Get Customers A-Twitter Over Your Company
As business executives rely more on iPhones and BlackBerries, monitoring social media is increasingly important. A recent entry is the micro-blogging site Twitter. A growing online community, Twitter provides a quick, easy way to reach current and potential customers. In fact, The New York Times calls Twitter “…one of the fastest-growing phenomena on the Internet.”

Twitter provides free social networking via a micro-blogging service in which users send and read other users’ updates (tweets) which are text-based posts of up to 140 characters in length. The posts answer the question, “What are you doing?”. 

Managing Reputations: With Twitter, you can often spot customer complaints right away and respond immediately. Monitor your customers’ tweets and get ideas for FAQs. H&R Block answers tax questions via tweets and Sarah, spokesperson for Home Depot, answers direct questions from happy and angry customers. The Wall Street Journal reported in an October 27th article entitled, “Twitter Goes Mainstream,” that Comcast Corp. often resolves dozens of customer-service issues a day over Twitter. 

Powerful Business Tool: Twitter can be a beneficial tool for event impact. At tradeshows, tweet from the conference floor to let followers know about events or offers. Pre-show tweet your booth number so you will easily be located at the event. Builder magazine says they will experiment with live coverage of home building conferences and events via Twitter.
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Who’s Tweeting: You’d be surprised who you will find on Twitter, everyone from Barack Obama and Tim Carter (AsktheBuilder.com) to the Securities and Exchange Commission and the Los Angeles Fire Department. Recently, Builder magazine also says in their e-newsletter, “Builders and other companies are also turning to Twitter to build relationships with customers and prospects as increasing numbers of consumers turn first to the Internet for purchases major and minor.” 

Personal Communication: Whole Foods Market connects with customers via tweets to find out what customers like to read and also sends out links to coupons. Authenticity is fundamental to participating in the Twitterverse. Be transparent, clearly identifying who you are and why you are on Twitter. Verify company credentials by linking to a page on your company’s Web site naming the company Twitter account as official communication. 

Generating Awareness: Expand your brand on Twitter by offering links to relevant company and industry information.  Dell has a number of Twitter accounts that inform followers of deals, like refurbished computers from the Dell Outlet. 

Tweet Smell of Success:  For more information about how your company can integrate Twitter into your marketing strategy, e-mail  walt@waltdenny.com or call 630.323.0555.
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