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Podcast Your Business Into the Spotlight

Looking for innovative ways to attract customers? Podcast your message and you may be surprised by how many tune in.  About 1 in 7 people listened to podcasts in 2007, according to Edison Media Research’s recent survey. That’s up 18% from 2006. What’s not surprising is that this group is well-educated and well-to-do. That’s music to any businessperson’s ears.

Podcast, a combination of the terms "iPod" and “broadcast,” refers to a series of digital audio files that can stream any informational content to portable audio players or computers. Podcasts can reach thousands, even millions, of people who subscribe using free “podcatcher” software that downloads files automatically. Podcasting can boost your company’s online visibility, customer loyalty, and product sales. By integrating podcasts into your marketing arsenal, you can easily and inexpensively deliver the value-added content your target audience really wants on a regular basis. 

Here are some podcasting dos and don’ts: 

Start Podcasting Now:  E-mail and Web content are solid marketing tools, but they are not always read because of spam filters or customers not regularly visiting your Web site. With podcasts, customers choose their subjects of interest and can listen anytime, while multitasking at their computer or while mobile with their iPod. Since customers can choose what is relevant, podcast content is soaring in popularity. So don’t wait—start podcasting!

Cater to Special Interests: Podcasting is an inexpensive way to target niche groups who like tailoring their own content. Podcasts let people subscribe to programs on your Web site and discover new content through automatic MP3 downloads. You can offer everything from hot news to in-depth content. For instance, a home products company could podcast a series of DIY advice sessions to help people remodel their kitchens without breaking the bank. 

Take Podcasting 101:  Simply reading articles or press releases as a podcast is not enough to hold most people’s interest. Compelling content is king. For example, a financial services firm can use their Web site to podcast a series of interviews with banking experts about the economy’s impact on business owners.  Update podcasts weekly or customers may get bored and unsubscribe. Make quality recordings; people will unsubscribe from garbled podcasts.

Communicate More for Less:  More companies are using podcasts to communicate cost-effectively with customers and employees. Equipment and start-up costs are low. Podcast user software is free, easy to use, and a breeze for customers to find online. Customers can use MP3 players, burn CDs, listen at computers, or take their iPods with them anywhere, which means your content goes where they go.
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Be Seen and Heard:  Big podcast directories, such as Podcast Alley, iTunes, and Yahoo, are great places to list your podcasts. For example, millions of iTunes users can access your podcast if you have an iTunes-compatible RSS (Really Simple Syndication) feed. Use blog directories and “ping” directories, such as audio.weblogs.com and freshpodcasts.com. Give directories an update ping when adding new files to your feed.
Follow Trends: Podcasts get easier to create every day with better tools. New podcast directories pop up daily. Listenership is growing by millions as more people purchase MP3-enabled devices. Podcast-enabled cell phones will empower small businesses to leverage wireless podcasts.

Do It Yourself:  To create a podcast, take advantage of free, easy-to-use software, such as Audacity (available online). Also, get a quality microphone. In a nutshell, you create an RSS feed file and upload it with your MP3 files to your Web site. Then, test your feed and distribute the URL to potential subscribers. It is easier than it sounds!

Talk to the Experts:  Want help creating your first podcast? Contact a marketing agency. They have the expertise to help podcast your company’s messages to the world.
For more information, e-mail walt@waltdenny.com or call 630-323-0555.


